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Some Of Our Clients



What Will You Leave With Today?

● Understanding how social media can promote your club, recruit new members and improve 
club communications

● How your club can be found on the web 

● Setting up and using key social media channels

● How to create engaging content that works for your club and for each channel

● How to make your social media manageable by planning ahead



Social Media in the UK

Social media usage grew by 1.3 
Million people between 2019 

and 2020.

If Facebook were a country, it would be bigger than China.

The average user spends 
1 hour and 42 minutes 
per day on social media 

platforms

Social media users now total  
66% of the population with 
98% accessing via mobile

Data sourced from ‘We Are Social’ 2020 report



Most Used Social Media Platforms

Data sourced from Digital 2020 Global Digital Overview Report



Being Search 
Friendly
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Google My Business

• Claim your page
• Edit your contact 

details and 
information

• Reply to reviews



Search Engine Benefits

SEO = being found on Google for the 
keywords/phrases that your audience is 
searching for 

Consider using phrases in your content 
which contains your sport’s keywords in 
order to gain maximum SEO benefits

Make the most of your bios on your social 
media accounts to include keyword rich 
information, relevant to your club

Use Google keyword planner to help you 
identify what terms people are searching for 
on Google 
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How You Can Use SEO To Reach 
Potential New Members

Key questions to consider…

• Does the user have enough 
information?
• Is the website providing the right 

content?
• Does the content on your website 

have the right keywords so that it 
can be found? 

• Is there enough information on the 
website for a brand new visitor?

• Why would someone stay on your 
website rather than go to someone 
else’s?

SEO will help your website and club information to be found online.



Live Exercise – 2mins check up

What appears in the results when you search for your club?

Do you own your Google My Business listing?
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Setting Up Key 
Social Channels
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Facebook

• Allocate Responsibility 
• Quality Posts - VITAL
• Regular Posting
• Social Media Calendar 
• Scheduling

Largest group 23-34 year olds  



Facebook Page Vs Group



Making The Most Of Your 
Facebook Page



Review Your About Section

Regularly review and check this is 
up to date and accurate.

Members of the public can also 
suggest edits to this page if they 
think info is outdated or incorrect. 



Instagram

• 1 billion monthly users in 2019

• 500 million use Instagram Stories every day 
and 63% of users log in at least once per day

• Create an account and switch it for free to a 
business profile to access analytics and to add 
extra elements to your profile page

• Largest group 16-22 year olds



Mobile vs. Desktop



Instagram Hashtags

• More people are more likely to 
explore and track these hashtags 
resulting in more people being able 
to find your account. 

• Use your club’s hashtag, as well as 
details of your location to become 
more searchable. 

• Be wary of using lots of hashtags, 
stats show that 8 hashtags is the 
limit, too many and users can get 
confused, find them difficult to read 
and struggle to understand why 
they are there. 

• Only use relevant hashtags to your 
club, sport and location.



Facebook Messenger & WhatsApp

Your club page to FB Messenger

• Use your page with Facebook messenger

• Enable settings on your page 

• Use Pages Manager App to administer not the  Messenger App

• Can embed onto your website

Together with updates and interaction on your page, Messenger enables Facebook 
to be a communications hub for your club.

WhatsApp

• Use for club sections and specific communications 

• Members need to consent to join groups

• It is encrypted but don’t forget it’s a public network



Creating 
Engaging 
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What Do They Want To See? 



Engaging Content – Images



Engaging Content - Video

Video Tips – Start Small

• Use your phone

• Think about the content before you 
start filming (no need for editing 
then!)

• Sometimes add a call to action 
and/or link

• No more than a minute is needed



Instagram Stories

• 500million people use stories 
every day.

• Photos and posts disappear after 
24 hours but can be saved to 
profile highlights.

• Video features include: 
• Live, Normal, Boomerang, 

Superzoom, Rewind, 
Hands-free etc..



Make It 
Manageable
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Make a campaign plan:
• Objectives
• SWOT
• Audience
• Subject
• Timescales

“What do we want to achieve with our social media activity?”

How Are You Going To Get There?



Your Objectives

Your overall objectives will inform what you do in social media in terms of:
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Who you want to connect with

What content you will share

How you will interact with people

How often you need to interact with people

How you want to influence people to act



Social Media Strategy

A strategy document allows anyone to understand 
what is going on and when!

Key dates
National holidays
Sales
Self promotion
Engaging with your audience

Day of the week
Hour of the day
Social Channel

Tone of voice
Personality

Types of content
Imagery
Videos
Competitions
Informative Posts



Content Calendar

This comprehensive content calendar is a great way to schedule in dates to your diary that you 
know you should be posting about. Add key dates alongside more fun content like national day 

posts, e.g. National Sporting Heritage Day, is there something you could post around this?

April

Week 1

April

Week 2

April

Week 3

April

Week 4

May

Week 1
Website

Find all info 
needed for your 
website banner

Can potential 
members sign 
up for events 

online?

Remember to 
change your 

banner after the 
event!

Email Send an email 
to all members? Targeted email Reminder email 

to all signed up

Facebook

Post aimed at 
people with a 

disability

Facebook 
Advert for 

Young Families 

Post aimed at 
65+ 

Live Video at 
your events – 

this takes 
planning 

remember!

On Facebook its key to
Do Something 
Regularly But 
Less Is More!



Helpful Tools

Facebook Creator Studio  
• Completely free 
• Allows you to schedule content to both Facebook and 

Instagram

Canva – free online/app picture editing tool. 
• Can add club logo, fonts and colours to pictures 
• Provides correct sizing for each social channel
• Also provides leaflet templates for  printed materials
• Registered charities can access the full version for 

free

There are literally 1000s which can help you with planning and creating content.



What Will You Leave With Today?

● Understanding how social media can promote your club, recruit new members and improve 
club communications

● How your club can be found on the web 

● Setting up and using key social media channels

● How to create engaging content that works for your club and for each channel

● How to make your social media manageable by planning ahead



Questions
Questions?


