
 

 

British Canoeing role profile 
 

Digital Marketing and Communications Officer 
 

Role Details: 

Role Title: Digital Marketing and Communications 
Officer 
 

Reports to: Head of Business Development and Communications 

Department: Marketing and Communications 
 

Responsible for: No line management responsibility 

Location: British Canoeing offices at the National 
Water Sports Centre, Nottingham 

Working pattern: Full time – 37 hours per week, Monday to Friday with 
occasional evening and weekend work. 

Role purpose 

The post holder will proactively deliver high quality digital, marketing and communications activities, in line with key ambitions from 
British Canoeing’s current strategic plan Stronger Together. 
 
The primary role is to increase participation in recreational paddling and membership of British Canoeing, by leading and owning the 
Go Paddling content plan, having full editorial control of the Go Paddling website and social media channels, and driving 
promotional campaigns such as Go Paddling Month. 
 
The post will also support a range of content plans and activities, including access and environment, places to paddle, #ShePaddles 
and safety campaigns, with the aim to increase reach and engagement with British Canoeing members, the paddlesport community 
and consumers new to paddling, through content, promotion and advertising via our channels. 
 

Key responsibilities 

1. To lead the organisation’s Go Paddling channels, including editorial control of the website, writing articles utilising SEO and 
producing a content plan, in order to grow the consumer base new to recreational paddling and support the aims of the 
digital strategy. 

 
2. Lead on delivering engaging content and advertising via the British Canoeing and Go Paddling social media channels, to 

increase followers, engagement and reach, with a focus to market and promote recreational paddling. 
 

3. Lead and support national promotional campaigns, Go Paddling Month and Go Paddling this Summer, to increase the 
profile of recreational paddling. 
 

4. Support the delivery of the #ShePaddles campaign, working with ambassadors and engaging with the online Women's 
Paddling Community in order to achieve growth. 

 
5. Support the marketing and promotion of products and services, including membership of British Canoeing and the 

requirement for a waterways licence, through digital content and social media advertising. 
 

6. Work with the wider canoeing community, commercial partners and key stakeholders including the Canal and River Trust, 
Environment Agency and RNLI, to support key messages, events and safety campaigns via digital platforms. 
 

7. Proactively respond and engage with ongoing discussions on social media, which involve British Canoeing. 
 



 

 

 
8. Proactively support the access and environment work of the organisation, including promoting places to paddle, campaigns 

such as Clear Access Clear Waters and Invasive Non-Native Species Week, including responding to media requests. 
 

9. Monitor Google, website and social media analytics to provide regular evaluation reports and shape content plans. 
 

10. Support British Canoeing corporate and stakeholder events, and media activities, to gather digital content for publication 
via communications channels. 
 

11. Lead and support colleagues to produce and develop digital assets for use on channels, utilising design packages 
including Photoshop, In Design and Canva 

 
12. Liaise with internal colleagues and external creative agencies to develop photography and video content to support 

channels including the website, social media, email newsletters and the digital magazine Canoe Focus. 
 

 

Decision-making 

● Autonomy for day to day operational decision making within the digital, and marcomms teams in line with the organisation’s 
strategic plan and guidance provided from the head of department 

● Evaluate information from multiple sources, including the requirements of partners and stakeholders, when taking decisions on 
the delivery of website, digital and social media campaigns. 

● Offer professional opinions and advice to leaders, managers and staff when making recommendations. 
● Tact and diplomacy in decision making when speaking to partners and stakeholders. 
● Well organised, able to act on own initiative and manage own workload. 

Developing solutions 

● Proactively develop a strong understanding of the business, and the consumer audience attracted to Go Paddling, and use this 
insight to tailor effective planning for digital communications in order to meet organisational needs. 

● Provide problem solving solutions and diplomacy for the organisation, partners and stakeholders in the planning and execution 
of activities. 

● Connect into the wider digital community to share best practice ideas and innovations back to benefit the organisation. 

Management of Resources 

Physical: Development, editorial control and management of Go Paddling website, digital, social media project plans and 
campaigns. 
Financial: No budget management responsibility. 
People: Lead officer and editor for Go Paddling website, digital, social media content who provides a collaborative and supporting 
role for colleagues in the marketing and communications team and other departments. 

Working relationships 

● Form working relationships at all levels internally with key departments (Marketing, Development, Membership, Coaching) and 
with a range of external stakeholders, ensuring continued collaboration for achievement of corporate goals. 

● Play a major role in supporting the delivery of marketing and communications annual plan, in line with the organisation’s 
objectives and the strategic plan. 

● Foster a continuous learning approach, focusing own and others efforts on building professional and organisational knowledge, 
and providing formal and informal development support. 

Developing others 



 

 

● Inform and enhance website, digital, social media expertise for internal colleagues in supporting the organisation’s activities. 
● Develop best practice to share with colleagues, the wider canoeing workforce and disciplines in order to support activities. 

Knowledge and expertise 

● Educated to degree level, preferably in a communication or marketing related discipline. 
● Over three years’ experience of working in a digital, social media or communications role. 
● A strong understanding and interest in recreational paddling and/or the outdoor recreational sector. 

Additional information 

● Access to vehicle with current full driving licence. 
● Will need to work flexible hours from time to time, including some weekend and evening working. 
● Occasional travel including overnight stays. 
● The post-holder's duties must at all times be carried out in compliance with the BC's Equality Policy, and BC’s Child Protection 

and Vulnerable Adults Policy. 
● The post-holder must ensure the health and safety of all staff, volunteers, personnel and resources within the post-holder's 

duties and personal responsibilities are as per the requirements of the Health and Safety at Work Act 1974. 
● The duties of the role should be carried out in a way that is consistent with British Canoeing values 

 


