


The Go Canoeing programme has been running for just over five years now. It’s a real pleasure to be standing up 
hear today and seeing so many familiar faces and providers who we have successfully worked together in 
delivering Go Canoeing activities. Equally it’s really exciting to see new faces, new possibilities and opportunities…

Hopefully most of you will be aware of the programme but for those that are new Go Canoeing aims to do exactly 
what it says on the tin: encourage more people to Go Canoeing… It is an initiative set up by British Canoeing to 
encourage more new people into the sport. Once we have captured them how can we retain and encourage them 
to progress, most importantly have fun and develop their passion for paddlesport. The recreational market plays 
a huge role in the landscape and Go Canoeing aims to support them alongside the more formal disciplines.

Ensuring new people come into and stay engaged is pretty fundamental element…more equipment and boat 
sales… more people engaging with our clubs and centres… we are all responsible and dependant on bringing new 
people into the sport to secure it’s future.

As a sport we have a relatively low profile when you compare us to sports like cycling, swimming. This means we 
need to work harder and be more clever in the way we work. How can we collectively work together to make 
more noise and attract more people in. The Go Canoeing brand has been designed for us all to get behind and be 
a collective voice to promote activities and events nationwide. 

In 2017 we worked with 130 providers (across clubs and centres) and saw 35,000 people take part in Go Canoeing 
activities. Now imagine the noise we could create if we had 250 providers delivering Go Canoeing activities and 
had over 100,000 participants….



Across everything we do, we want to be Stronger Together. Including the way we work 
internally and within our teams. Every year we review what we are doing and look for ways 
to improve. Last year was no different and we are excited to launch our new look and feel of 
the Go Canoeing brand to align and position it as the introductory, leisure and recreational 
brand within British Canoeing. We have migrated all the information and event listings across 
from the old Go Canoeing website into the main British Canoeing website. As we want British 
Canoeing to be the key place for people to find out everything they need from first enquiries 
to experienced paddlers. In July last year the website received 82,000 session views and with 
the promotion plans for 2018 we see this continuing to grow in both exposure and 
engagement. 

Go Canoeing has two key areas of focus:

- Supporting clubs and centres with promotion, guidance and resources to help them 
promote their activities

- Ideas and info for informal and recreational paddlers to allow them to progress in 
adventure, challenge and their journeys



There are three key areas we are working on within Go Canoeing

- Introductory activities: fun and attractive introductory activities. 
- Recreational Events and Challenges: which inspire and capture people imagination to progress 
- Places to Paddle: one of the most questions asked is where can I paddle. We have committed to 

ensuring we improve the information and resources around helping people find out more, clear, 
easy and fun places to paddle. Developing canoe trails, challenge routes and info on places you can 
get on off, facilities etc…

We can’t do this on our own and want to work with you and support your business to grow and sign 
post your customers.



See Go Canoeing Booklet for clubs and centres on specific details of these activities

Last year over 900 Starter Session and 500 Guided Tours. Excited to be launched new 

progressive introductory courses, which can be tailored to the environment that you work in. 



This year we are committing to four main campaigns

- National Go Canoeing Week – Our biggest campaign of the year at the start of the season (May 
half term), celebrating and engaging the variety of the sport

- Summer Fun – The summer months are always the most popular times when people get on the 
water. To support all the activities and events during this period we will be running a digital 
summer campaign, driving traffic to the website and the variety of things on offer: Intro activities, 
events and self guided adventure (hire, trails, challenges)

- World Rivers Day: As paddlers we are all passionate about our rivers, lets get behind the 
international campaign to raise awareness and protect our rivers. Why not arrange some local river 
clean up and events to raise awareness and showcase our sport as a blue one.

- Halloween: a small fun campaign towards the end of the season which has always been popular 
with Go Canoeing participants. 

All our campaigns will be driving traffic towards the Go Canoeing activities within the British Website, 
so make sure get your activities registered well in advance….



2017 saw the largest engagement we’ve ever seen for National Go Canoeing Week and this year we 
want to keep up the momentum and get a record number of events advertised. We are aiming for 
45,000 miles and hoping to have over 300 events on offer.

It’s a campaign that brings everyone together. It doesn’t matter if your adventure is the first time on 
the water or a Big adventure with experience paddlers and friends. Everyone can get involved no 
matter what discipline, interest or motivation within the sport.

A dedicated website and national campaign supports the week, allowing participants to register their 
miles, upload their photos and stories. 



Highest ever engagement in 2017. Just imagine what it would be like with over 500 events…..20,000 
people getting involved………. Lets all get behind this campaign and make some noise.. Did I mention 
the prizes? There is even one for the provider that logs the most miles. Last year the prize for highest 
mileage went to ‘Want to Canoe’ with 3654 miles…. The gauntlet is down
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There are free resources available for any event organisers. These can be order online (posters, mileage charts, 
leaflets, banners………)

Previously we have posted these in advance, but wanted to give you the choice and ensure we weren’t wasting 
resources. So make sure you order your resources ready for your events.
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This year we have committed to supporting some key national events….
But we also want to support you with any localised events. We know there are lots of recreational events that 
happen and would like to help promote them and help sign post people.



Trails are proving hugely popular and we have committed to realising new trails regularly. We’re keen to work 
with providers to develop trails in local areas. 

2 new challenge routes will be launched this year, alongside a summer challenge……more info coming soon



We have recently launched an women’s engagement programme to support and encourage more women to get 
involved in the sport. This will be supported by some selected ambassadors and an advisory group.

Looking to improve the national profile of women in the sport and encourage/support provide guidance for local 
deliverers. This needs to be addressed at every level, how we position our offer and run our activities to appeal 
and support women within the sport. 

Think about the way the sport is advertised, the facilities, the kit, the environment on and off the water and the 
social networking opportunities.



- Together we can achieve more:
- Collectively we can enhance our reputation
- Benefit from a greater profile
- Benefit from resources……



For 2018 we are introducing an recourse scheme to help you promote your activities at a local level. The 

more activities you register, the more credits you are awarded which can go towards Go Canoeing 

resources. Personalised banners and pop ups. Allowing your centre to have it’s details on….

We want to support you to collectively make a bigger impact!


